FACT SHEET SCHAEFFLER
INITIAL PUBLIC OFFERING

“WE SHARE OUR SUCCESS” OCTOBER 9, 2015

FACTS ABOUT THE INITIAL PUBLIC OFFERING

e Placement of 75 million non-voting common shares — 66 million shares from a capital increase of Schaeffler AG
and g9 million shares by Schaeffler Verwaltungs GmbH

e The non-voting common shares of Schaeffler AG will be listed on the regulated market (Prime Standard)
of the Frankfurt Stock Exchange

® Proceeds of 938 million Euro will be used to reduce debt

® Free Float of 11 percent of share capital

e Schaeffler AG aims to pay a dividend of 25 to 35 percent of the annual net income to shareholders,
starting with the fiscal year 2015

ISIN DEoooSHA0159

GROUP STRUCTURE AFTER IPO Maria-Elisabeth Schaeffler-Thumann (Shareholder

and Deputy Chairperson of the Supervisory Board of
Schaeffler AG): “The Schaeffler Group will remain a fam-
ily business in the future. As shareholders we will take

Family Shareholders'

100% responsibility to further successfully develop our com-
_ Schaeffler Verwaltungs pany in the interest of our customers, our suppliers, and
GmbH our many employees.”
N
Schaeffler Verwaltung Georg F. W. Schaeffler (Shareholder and Chairman of
Zwei GmbH the Supervisory Board of Schaeffler AG): “The listing of
~89% of share 36%? 10% non-voting common shares of Schaeffler AG is a mile-
szfiirf;lrﬁgz‘t’3° el e stone in the history of our company. With the successful
float completion of the transaction, we have putin place the
ey two-pillar model, which we have consistently worked on
for several years, with a strategically focused holding
company at the top.”
v

Schaefiler AG il Klaus Rosenfeld (CEO Schaeffler AG): “The listing of
Schaeffler AG is a strategic step to further reduce our
indebtedness and to improve the capital structure. We

"Through INA Holding and related companies

2 Through Schaeffler Beteiligungsholding thus obtain further financial flexibility to seize add-
itional growth opportunities.”



@ schaeffler.com n SchaefflerGroup y @SchaefflerGroup SCH A E FF LE R

SCHAEFFLER STRATEGY CONCEPT “MOBILITY FOR TOMORROW”

Eco-friendly Urban Interurban Energy
drives mobility mobility chain
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KEY FACTS SCHAEFFLER AG 2014 (IN MILLION EUR)

REVENUES ..ttt ee e e eeeeeeees
Thereof Automotive division........cc.c..c.....
Thereof Industrial division........ccccceeuuueeens

GrOUP €AIMINGS.cieueieeairieeiiiteeeiteeeireeeeireeesseeesnnees
Cash flow from operating activities
Number of employees.......ceoevueeeeviieiniiienniieene

Contact: Christoph Beumelburg - Schaeffler AG - Head of Communications, Marketing and Investor Relations - press@schaeffler.com



