
Learn more at:

stopfakebearings.com

What are you going 
to do about it?

One fake bearing 
could break your business.
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O
ne fake bearing 

could break your business.
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W
hat are w

e doing 
about it?

The W
B
A has created an Anti-Counterfeiting 

Com
m

ittee.
This Com

m
ittee is d

ed
icated to addressing the counterfeiting of 

prem
ium

 brand b
earings and to assisting law

 enforcem
ent agents 

in the erad
ication of it.

 Prom
otion of com

m
on, law

ful interests of the 
w

orld bearing industry.
The W

B
A
 and its p

articip
ating com

p
anies assist local law

 enforcem
ent 

w
ith inform

ation and id
entification of counterfeits, to help find and 

prosecute counterfeiters. They are frequently involved in raid
s and 

investigations of su
sp

ected counterfeit op
erations. This help

s buyers, 
end u

sers and d
istributors.

 

W
e cooperate w

ith local law
 enforcem

ent 
around the w

orld.
W

B
A
 p

articip
ating com

p
anies assist local law

 enforcem
ent w

ith 
inform

ation and id
entification of counterfeits, to help find and 

prosecute counterfeiters. W
e assist the authorities to conduct 

raid
s and investigations of su

sp
ected counterfeit op

erations.

Counterfeiting is a crim
e in m

any countries. Su
sp

ected m
anufacturers 

and d
ealers of counterfeit b

earings can face crim
inal prosecution, in 

add
ition to civil litigation.

W
e help to identify counterfeit products.

If you su
sp

ect counterfeiting activity, please contact the prem
ium

 
brand m

anufacturer d
irectly.

It is im
p
ortant to alert the prem

ium
 m

anufacturer concerned b
efore 

sharing any su
spicions w

ith your d
istributor or supplier.

O
ne effective w

ay to id
entify counterfeit b

earings w
ith certainty is 

w
ith the help of prem

ium
 brand m

anufacturers. If you su
sp

ect that you 
m

ay have purchased or d
istributed counterfeits, contact the prem

ium
 

brand m
anufacturer d

irectly.

W
ho is the W

orld 
B
earing A

ssociation?

W
B
A
 is a non-profi

t and unincorp
orated indu

strial association. It w
as 

found
ed in 2006 b

y three m
ajor, regional b

earing associations: The 
A
m

erican B
earing M

anufacturers’ A
ssociation (A

B
M

A
), the Fed

eration 
of Europ

ean B
earing M

anufacturers’ A
ssociations (FEB

M
A
) and the 

Jap
an B

earing Indu
strial A

ssociation (JB
IA

).

W
B
A
 prom

otes the com
m

on, law
ful interests of the w

orld b
earing 

indu
stry, such as op

en econom
ic engagem

ent, su
stainable 

d
evelopm

ent and the protection of legal rights. 
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